TAP CHi CONG THUGNG

CAC YEU TO TAC PONG PEN HANH VI
MUA HANG NGAU HUNG KHI MUA SAM
MAT HANG THOI TRANG QUA LIVESTREAM
TREN TRANG TIKTOK TAI VIET NAM
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TOM TAT:

Nghién cttu nhim muc tiéu dédnh gid va phan tich hanh vi mua hang ngiu hiing (HVMHNH)
trén TikTok live 4p dung v6i mat hang thdi trang tai Viét Nam. Trong d6, nghién ctru di sdu vao
xdc dinh xu th€ cdc nhan t8 tdc dong d€n HVMHNH trén livestream. Nghién cdu st dung
phuong phép nghién citu dinh lugng thong qua bang hdi dudc ciu tric sdn. Khdo st thuc hién
v6i 289 ngudi trong do tudi tir 18 - 35, xi 1y va phén tich dif liéu bing phan mém SPSS 26.0.
K&t qua nghién cttu cho thiy, c6 6 nhan t6 4nh hudng d&€n hanh vi mua hang ngiu hitng mit
hang thdi trang qua TikTok live, bao gém: (1) Thong diép vé su khan hi€m, (2) bong lyc mua
sdm gidi tri, (3) Sy hap dan thi gidc, (4) Su tuong tdc xa hoi, (5) Su tin tudng va (6) Hanh vi ddo
tao khdch hang. Tir k&t qua nay, nghién cttu dé xuit ham y quan tri, gidi phdp gitp doanh
nghiép ting hiéu sut ban hang, ting doanh s6 va 1gi nhuin dua vao hanh vi mua ngiu hitng dé

phat tri€n hinh thitc mua sim truc tuyé&n.

T khéa: hanh vi mua hing ngiu hitng, TikTok, livestream, thong diép khan hi€m.

1.Patvan dé

Nhiéu nghién cttu cho thay, ty 1& ngudi tiéu
diing mua sim tryc tuy€n & Viét Nam ting theo thoi
gian ho st dung Internet. Tinh dé€n nim 2023, cd
nudc ¢ 77,93 tricu ngudi dung Internet (79,1% dan
50). Theo da phat trién d6, nganh Thuong mai dién
tt (TMPT) Viét Nam ciing phat trién vugt bac, véi
doanh thu giao dich B2C nam 2022 dat 16,4 ty
USD, chi€m 7,5% tdng doanh thu ban 1é hang héa
va dich vu tiéu diing clia qudc gia. Viéc mua hang
truc tuyén trd nén phd bi€n va thuin tién, nhung
khodng phdi lic nao ciing dat dugc gid tri. Mot s0
ngudi mua hang vi gidm gia, mot s6 khac coi dé 1a
cdch gidm cing thing, hay don gidn 12 mua mén
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hang ngay khi bit gip chiing ma khong c6 ¥ dinh tir
trudc va khong biét st dung vao muc dich gi. Hién
nay, mdt trong nhitng céch tin dung rit tot
HVMHNH la livestream, hiéu qua bdn hang qua
livestream dang pht trién cao gap 101an so v&i cdc
phuong phap TMDPT thong thudng. Hinh thic ban
hang nay cho phép ngudi ban cé thé tuong tic, trd
chuyén véi khach hang, gi6i thiéu sdn phdm theo
yéu ciu clia ngudi xem truc ti€p. Do dé, ban hang
livestream thiic diy khdch mua hing theo cdm xiic
ma khong phai do 1y tri hay ho c6 muc dich can
mua d€ st dung san pham do.

Cic doanh nghiép cin tim hi€u sdu hon vé
TMBT phit truc ti€p d€ dua ra nhitng chién lugc
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pht hop, theo kip xu huéng. Trong nghién cttu nay,
tdc gid dua ra mo hinh cic y&u t& 4nh hudng dén
hanh vi mua ngiu hitng qua TikTok Live, qua dé
cung cAp thong tin cho cic nha ban 18 truc tuyén dé
phét trién nén tdng ban 18, gitip gia ting y dinh,
hanh vi mua hang, ting doanh thu, 1¢i nhuin, cling
nhu d0 tin nhiém thuong hiéu ctia doanh nghiép.

2. Co's6 Iy thuy&t va mo hinh nghién citu

2.1. Hanh vi mua hang ngéu hiing

Stern (1962) dit nén méng cho HVMHNG la
“bat ki hanh vi mua hang nao do nguoi mua thic hién
ma khong duoc 1én ké hoach tit trude”. Rook (1987)
cho rang: “Mua hang ngdu hiing xdy ra khi nguoi tiéu
diing trdi nghiém mot su thoi thiic bat chot, thuong
manh mé va dai ding dé mua mot cdi gi dé ngay ldp
titc. Su thoi thiic mua névy thé hién mot trang thdi vui
thich phitc tap va cé thé tao ra nhitng mau thudn
trong cam xiic ctia nguoi tiéu dung. Ngodi ra, mua
hang ngdu hitng cé khuynh huéng xdy ra khi nguoi
tiéu ding it qudan tdm tJi hdu qud ctia né”. Tuong tu,
theo Piron (1991), mua hang ngiu hiing 1a mot hanh
vi mua hang khong c6 k& hoach, 1a két qua khi
ngudi tieu dung ti€p xdc v6i mot sy kich thich va
dudc quyét dinh tai chd. Sau khi mua hang ngiu
hting, ngudi tiéu dung c6 thé trdi qua nhitng phan
ting vé cdm xtic vi/hodc nhin thic.

Dua vao cdc dinh nghia trén, c6 thé tom tit mot
s6 dic diém ctia HYMHNG nhu sau: (1) 12 hanh vi
mua hang khong c6 k& hoach, (2) x4y ra khi ngudi
mua hang ti€p xic véi mot sy kich thich va trdi
nghiém mot sy thdi thic bat chot d€ mua hang va
(3) mang tinh cdm tinh hon 1a 1y tinh.

2.2. Thong diép vé su khan hiém

Su khan hi€m thudng dugc thé hién dusi dang
gi6i han thoi gian, gidi han s6 lugng va chuong trinh
khuy&n mai. Trong bdi cdnh mua sim tryc tuyén,
khi mot san pham dudc coi 1a hi€m, ngudi tiéu diing
(NTD) s& mudn mua né, do s& lugng san phadm c6
han s€ tao ra gid tri tich cyc trong tim tri NTD
(Akram et al, 2018). Thong diép khan hi€m c6 gia
tri thic dﬁy hanh vi boc ddng, dic biét 12 khi mua
sim tric tuyén (Lynn, 1992). Khi livestream,
nhitng ngudi ban hang lién tuc thong bao “sd lugng
ban c6 gi6i han” hodc “con hai phit” d€ gay 4p luc
tim 1y cho NTD. Do d6, nghién ctu hién tai gia
dinh ring thong diép khan hi€m dnh hudng dang ké
d€n HVMHNG qua livestream.

HI: Théng diép vé sy khan hiém c6 tac dong tich
cuc dén HYMHNH khi mua sdm qua livestream.

2.3. Pong luc mua sdm gidi tri

Dong lyc mua sim gidi tri 1a hanh vi tiéu ding
nhim dat dugc hanh phiic va ham mudn Ién lao
(Bakyrtas & Divanoglu, 2013). NTD coi mua sim
12 mot niém vui, 14 phudng tién gidi tri va ho tan
hudng qua trinh d6 (Cavusoglu va cdng su, 2021).
Trong bdi cAnh TMDT phit truc ti€p, khach hang
dao choi trén c4dc nén tdng v6i muc dich ban diu 1a
gidi tri va tim ki€m thong tin, bat chdt bit gip
nhitng phién livestream, dang trén da thic ddy béi
mong mudn gidi tri va hudng thu, ho c6 xu huéng
dua ra quy&t dinh mua sim mdt cich ngiu hing. Do
do, gid thuyét sau dugc dé xuit:

H2: Péng liic mua sdm gidi tri c6 tdc dong tich
cuc dén HYMHNH khi mua sdm qua livestream.

2.4. Su hdp dén thi gidc

Su hap dan thi gidc d& cap dén cic y&u td vé bd
cuc thi€t k& néi chung nhim nang cao sy thu hiit clia
NTD (Nadkarni, 2007). Viéc ngudi ban hang trung
bay va gidi thich vé san pham, phu kién quin 40 va
dung thi sdn phim trén phién livestream c6 thé
khai diy su quan tAm cta NTD, kich thich nhitng
lién tudng dep va sau do kich thich mong muén mua
hang. Cach bay tri bd cuc gian hang trén séng
livestream, hay ngoai hinh clia ngudi miu hoidc
ngudi badn hang livestream ciing dem lai tic dong
tich cyc dén s6 lugng xem va ting HVMHNH (Liu,
2013). Trén cd s& d6, tic gia d& xuit gia thuyét:

H3: Su hdp ddn thi gidc c6 tac dong tich cyc dén
HVMHNH khi mua sdm qua livestream.

2.5. Sutuong tdc xa hoi

Su tuong tdc xa hoi 1a mot qud trinh giao ti€p
giita hai hodc nhiéu ngudi trao ddi thong tin, cAm
xtc va ¥ nghia thong qua thong tin biing 13i n6i va
phi ngdn ngit (Zhao, Wang, & Zhou, 2015). Trong
TMBT, NTD c6 thé tuong tic theo thdi gian thuc
vdi nhitng ngudi va nhitng NTD khac bat ¢t ltic nao
tily theo nhu cAu ciia ho, d€ hiéu sau hon vé chat
luong va chifc ning clia sin phim, sau d6 chinh la
thdi diém ho quyét dinh mua hang. Zhang va Wei
(2019) nhan thay, sy tuong tic c4 nhan giita nhitng
ngudi diing cang cao thi mic do tic dong dén nhan
thitc vé& niém vui clia ho cang 16n, tir 6 s& ning cao
quyé&t dinh mua hang ngiu hing. Trén cd s& do, tic
gid dua ra gid thuyét:

H4: Su tuong tdc xa hoi cé tdc dong tich cuc dén
HVMHNH khi mua sdm qua livestream.

2.6. Su tin tudng

Niém tin clia NTD la y&u t6 then chdt trong boi
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canh thuong mai truc tuy€n vi thi€u sy ti€p xtc truc
ti€p gilta khdch hang va ngudi ban ciing nhu gitta
khich hang va sin phim (Brynjolfsson & Smith,
2000). Thong qua tinh ning trén mang xa hoi,
ngudi ban cé thé ti€t 16 khudn mit ctia minh dé
khi€n ho trd nén déng tin ciy va minh bach hon,
dac biét trong moi trudng ¢ tinh tuong tdc cao nhu
livestream trén nén ting TikTok. Vi viy, su tin
tuéng 13 mot trong nhitng yéu td thic diy
HVMHNH thdng qua livestream. Tir d6, tic gia dé
xut gia thuyét:

H5: Su tin tudng cé tdc doéng tich cuc dén
HVMHNH khi mua sdm qua livestream.

2.7. Hanh vidao tao khdch hang

Meer (1984) dinh nghia dao tao khach hang la:
Batky hoat ddng hoc tap c6 muc dich, bén vitng va
6 t& chitc dugc thi€t k& @€ truyén dat thai do, kién
thire hodc k§ nidng cho khach hang. Andreas (2008)
da chi ra riing, d6i véi viéc theo ddi livestream, néu
nhitng thong tin ma nguGi ban hang dua ra dudc
NTD déanh gid c6 tinh chuyén mon va hitu ich, xu
huéng hanh dong ti€p theo clia ho 1a ndn lai xem
ti€p va ting kha ning dua ra quyét dinh mua sim
ngay tai thoi di€ém dé (Lee va Chen, 2021), din dén
gia ting khd ning mua hang ngiu hitng. Tl do, tac
gid duara gid thuyét:

H6: Hanh vi dao tao khdch hang cé tdac dong tich
cuc dén HVMHNH khi mua sdm qua livestream.

T c4c gid thuy€&t trén, mo hinh nghién cttu dudc
dé xudt nhu Hinh 1.

Hinh 1: Mé hinh nghién clu dé xudt

Thong diép vé su khan hiém (Scarcity messaging)

Pong luc mua sdm giai tri (Hedonic shopping motivation)

Hanh vi dao tao khach hang (Customer education)

Su tuong tac xa hdi (Social interaction)

Su hap dan thi giac (Visual appeal)

[
[
[
(
[
[

Su tin tudng (Trust)

3. Phuong phap nghién citu

3.1. Nghién citu dinh tinh

Téc gid phdng van siu v6i chuyén gia trong linh
vuc marketing, ngudi bdn hang livestream mdt
hang thdi trang trén TikTok va phdng vaAn nhém tap

96 S6 26 - Thang 12/2023

trung mot sd doi tugng tirng mua sim thdi trang qua
livestream trén TikTok. K&t qué thu lai sé& gitp tdc
gi4 diéu chinh lai mo hinh, thang do, bang hdi va
nhitng khim ph4 mdi sao cho phit hgp vé6i bdi cinh
Viét Nam.

3.2. Nghién citu dinh luong

Nghién cttu dinh lugng dudc ti€n hanh véi 300
ddi tugng khach hang thong qua phuong phap khdo
sat va thu dudgc 289 miu cé thé sit dung. Dir licu
dugc thu thap da dudc st dung d€ ddnh gi lai thang
do, phan tich nhan t&, phan tich tudng quan va ki€m
dinh mo hinh qua phan mém SPSS 26.0. Chi s&
Cronbachs Alpha > 0,6 va chi s6 tuong quan bi€n
tong > 0,3 s& dudc st dung d€ chAp nhan cic thang
do va bi€n quan sét dat yéu cau cho cdc phan tich
ti€p theo (Nunnally va Bernstein, 1994).

Cac thang do dat dd tin cdy s€ dugc phan tich
nhan 6 khdm ph4 (EFA) véi phuong phap trich
Principal Axis Factoring k&t hgp phép xoay vudng
géc Varimax véi tiéu chi cdc bi€n quan sit c6 hé s6
tdi nhan t& < 0,5 s& bi loai va tdng phuong sai trich
phai > 50% (Gerbing & Anderson, 1988).

4. K&t qua nghién cu dinh lugng

4.1. Két qud nghién citu (Bdng 1, Bing 2)

4.2. Phén tich dii lieu

Két qud kiém dinh thang do

K&t qua ki€m dinh hé s6 Cronbachs Alpha tifng
nhan t6 cho thay, tit cd c4c thang do déu dat dd tin
ciy va khong c6 bi€n quan sit nao bi loai khdi
thang do. (Bang 1)

Thong qua phan tich
EFA cho thidy, hé so
KMO = 0,874 > 0,5 céc
bi€n quan sat ¢ sy tuong
quan d 16n d€ dp dung
phan tich EFA. DPdng
thdi, két qua ki€ém dinh
Barletts ¢6 miic ¥ nghia
Sig. = 0,000 < 0,05 thda
man diéu kién cdc bién
quan sit cé tuong quan
v6inhau trén tdng thé.

Hanh vi
mua hang
ngau hiing
(Impulse
buying)

He Céc bién déu c6 hé so

tdi nhan t6 F > 0,5 ¢c6 ¥
nghia thuc tién trong
phén tich EFA, gia tri quan trong cia thang do nay
la gia tri hoi tu.
Gid tri tong phuong sai trich = 73,095% > 50%
(dat yéu cAu), cho thiy 6 y&u td nay gii thich dudc
74% sy bién thién clia tap dif lieu.
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Bdng 1. Téng hop két qué Cronbach’s Alpha

Kiém djnh thang do S6 bién quan sat | Ky hiéu bién | Hé s6 Cronbach’s Alpha Két luan
Thoéng diép vé su khan hiém 4 KH 0,407 Chép nhan
Dong Iuc mua sam giai tri 4 GT 0,171 Chép nhan
Su hép dan thy giac 4 HDTG 0,162 Chép nhan
Su tuang tac xa hoi 5 TTXH 0,137 Chap nhan
Su tin tudng 3 1T 0,097 Ch&p nhan
Hanh vi dao tao khach hang 4 HVDT 0,091 Chap nhan

Nguédn: Két qud nghién citu ciia tdc gid, 2023

Bdng 2. K&t qud ki€m dinh mé hinh va trong sé héi quy

T Hé sd chuachudnhéa | Hésdchuanhoéa t - Da cdng tuyén
B Std. Error Beta Dung sai VIF

(Constant) -408 234 -1.746 .082
KH 407 .041 473 10.032 .000 537 1.861
GT A74 .047 163 3.725 .000 .622 1.608
HDTG 162 .047 146 3.443 .001 .668 1.496
TRUC TUYEN XH A37 .050 17 2.736 .007 .649 1.541
TRUC TUYEN .097 .045 .096 2173 .031 612 1.635
HVDT .091 .041 .097 2.237 .026 .633 1.579
Hé s6 xac dinh R2 :66,8%
Hé s6 xac dinh R2 diéu chinh :66,1%
Sig, clia kiém dinh F :0,000
Hé s6 d clia kiém dinh Durbin-Watson :1,681

Gi4 tri hé s6 Eigenvalues clia cdc nhin t§ déu
cao (> 1). Pay 1a két qua chip nhan dugc va chitng
té viéc nhém cdc nhan t6 lai véi nhau 13 phit hop.

Nhu vay, sau khi ddnh gid thang do bing hé s6
Cronbachs Alpha va EFA, md hinh nghién cttu vin
giit nguyén 24 bi&€n quan sit va dugc dua vao phan
tich hoi quy.

Két qud kiém dinh mé hinh va gid thuyét

K&t qua hdi quy cho thd'y, mo hinh dé xuit c6 hé
s6 R2=0,668 va c6 hé s6 R2hiéu chinh = 0,661 (md
hinh gidi thich dugc 66,1% su thay ddi cta bién
HVMHNH). M6 hinh khong ¢6 hién tugng tu tuong
quan thong qua kiém dinh hé s6 Durbin-Watson (d)

Ngudn: Két qud nghién citu ciia tdc gid, 2023

khi 1<d<3 (hé s& DurbinWatson = 1,681). Bidng 2
cho thiy, hé s6 phéng dai phuong sai VIF déu < 2,
chitng t6 khong c6 hién tugng da cong tuyén.

Nhin chung, NTD trong do tudi tir 18 d&n 35 té
th4i do dong y khi dugc hdi vé thuc hién HVMHNH
trén qua livestream Tiktok. C6 6 nhan t& 4nh huéng
va phuong trinh hdi quy (chua chuin héa) thé hién
céc yé&u t6 anh hudng d€n HVMHNH khi mua sim
mat hang thdi trang qua livestream trén Tiktok tai
Viét Nam dugc viét lai nhu sau:

Y =-0.408 + 0.407KH + 0.174GT

+0.162HDTG + 0.137TTXH
+0.097TT +0.091HVDT +¢
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5. Két lugn va ham y

C6 6 nhan t6 4nh hudng dén gid tri cAm nhan
clia gi6i tré vé HVMHNH trén c4c trang TMPT la:
(1) Thong diép vé su khan hiém, (2) Pong lyc mua
sdm gidi tri, (3) Sw hap dan thi gidc, (4) Su tuong tdc
xa hoi, (5) Su tin tudng va (6) Hanh vi dao tao
khach hang.

Thong diép khan hi€m lam ting quyét dinh mua
hang ngiu hiing d6i v6i NTD xem livestream trén
Tiktok. Cdc nha qudn tri, hoach dinh marketing nén
thuc hién chién lugc gidm gid di kém vdi su hoi
thic sé thudng tao ra hiéu qua hon, nhu: gidi han
ma gidm gid, ma mién phi van chuyén...

Ngoai ra, d€ ddm bdo dem dén tinh gii tri cho
hanh trinh mua sim, cdc nha ban 1€ c6 thé 1am cho
viéc mua sim ngiu hing trd nén it rii ro hon, thong
qua su thuan tién chinh sdch hoan trd hodc ting cac
y&u t6 hd trg nhu tin dung, thanh todn va gid luu tri.
Viéc mua sim mit hang thdi trang qua livestream
cling khong bao gdm yéu ciu cao clia khdch hang
vé kich ¢& va chat liéu, nhung néu ngudi ban sin
sang cung cAp nhitng thdng tin d6, sé gitp khich
hang c6 tdm 1y thodi mdi va tich cuc hon khi lya
chon san pham thdi trang.

Vé6i mat hang thdi trang, viéc ting tinh thu hut
bdi thi gidc cho sdn pham cang can dudc chi y. DE
d4p ng nhitng mong doi dang thay ddi clia khach
hang ngay nay, cic nha ban 1é cin chi trong nhiéu
hon dén viéc trinh bay sin pham thdi trang, dic biét
l1a gian hang trén phién livestream.

TAILIEU THAM KHAO:

Ngoai ra, ngudi ban nén tich cuc tuong tic véi
khach hang, kich hoat bau khong khi vui vé, dua ra
cAu trd 15i chi ti€t v chinh xdc cho ciu héi clia
NTD vé sin phim thdi trang, ddng thdi nang cao
1ong tin ctia ho. Nhifng ngudi ban hang c6 thé tao
nhém ngudi hAm md clia riéng minh bing cdch xay
dung kénh Tiktok theo mot chii dé vé thdi trang,
cic video ngin dugc ddy lén thudng xuyén va
thong bdo lich livestream c6 dinh d€ NTD c6 thé
nim bit thong tin. Piéu nay sé& gilp ngudi ban
livestream va khach hang thi€t 14p mang ludi lién
c4 nhin chit ché, dong thdi ning cao sy thin mat
va tuong tac vdi nhau.

Cudi cling, du su tin tudng dnh hudng khong
nhiéu t6i y dinh mua hang ngiu hing trén
livestream, tuy nhién, cdc nén ting livestream va
ngudi ban hang nén lam t6t yéu t6 nay bing cach
lam ting uy tin trong giao dich thanh todn, ddm bao
chit lugng hang héa ding theo md td d€ khach
hang yén tAm khi mua hang.

Ciing nhu cic nghién cttu khac, nghién cu nay
ciing con mot s6 han ch€, nhu: (1) Nghién ctu sit
dung phuong phdp 14y mau thuan tién nén dit liéu
thu thap dudc c6 dd tin cdy chua cao; (2) Viéc phan
tich dit liéu trong nghién ctu chi thuc hién véi kich
thuéc miu nhd (n = 289), do d6 tinh dai dién chua
cao; va (3) Nghién cttu chi xem xét d&€n mot s6 yéu
t6 anh hudng truc ti€p d€n HVMHNH, trong khi c6
nhiéu y&u t& anh hudng dén HVMHNH qua
livestream TikTok cia NTD tai Viét Nam ®
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ABSTRACT:

This study explored the factors affecting the fashion-oriented impulse buying behavior on
TikTok Live of people aged between 18 and 35 years old in Vietnam. The qualitative research
method was employed to evaluate the research model based on a questionnaire. 289 customers
aged between 18 and 35 who had had experience with impulse buying on TikTok Live were
surveyed. The collected data was processed and analyzed with SPSS 26.0. The study found that
there are six key determinants of impulse buying behavior amongst the young generation on TikTok
Live, including scarcity messaging, hedonic shopping motivation, visual appeal, social interaction,
trust, and customer education. Based on these results, some managerial implications and solutions
were proposed to help businesses enhance sales performance, increase revenue, and profit by
leveraging the impulsive buying behavior of young consumers to develop online shopping practices.

Keywords: impulse buying behavior, TikTok, livestream, scracity messaging.
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