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TOM TAT:

Bai vi€t nghién ctfu cdc nhan t& 4nh hudng d&€n hanh vi mua mit hang mi in lién (MAL) cla
ngudi tiéu dung tai TP. H6 Chi Minh. K&t qud cho thdy, c6 4 nhan t6 4nh hudng d&€n hanh vi mua
MAL theo mic d6 gidm din, gdm: Xiic tié€n (Beta = 0,472), Gi4 (Beta =0,217), San phim (Beta =
0,169), Phan phdi (Beat = 0,130). Tir d6, bai viét dé xudt 4 nhém gidi phdp tuong Gng nhim cai
thién kh4 ning marketing cia doanh nghiép (DN) sadn xudt MAL dap tng nhu ciu va thi hi€u ctia

ngudi tiéu ding TP. HS Chi Minh.

Tu khéa: mi in lién, ngudi tiéu ding, hanh vi mua hang, cdc nhan t& dnh hudng, TP. HO

Chi Minh.

1. Dit van dé

Su ra doi cia MAL dugc xem la mot trong
nhitng phat minh ndi bat ctia Nhat Ban trong th& ki
XX. Loai MAL dau tién c6 tén 12 “Chicken ramen”
ra doi nim 1958 va dudc dua vao sin xudn thuong
mai vdi loai “Cup noodle” - loai mi ly dau tién trén
th€ gidi - vao nim 1971 bdi Momofuku Ando - cha
dé ctia nganh cong nghiép sdn xuidt MAL. Khong
lau sau d6, mit hang nay trd nén phd bi€n & Nhat
Bén va nhanh chéng lan ra toan th€ gidi béi sy tién
lgi va gia ré cta n6 (Thu Hing, 2020). Hién nay, xu
th& canh tranh thic dffy sy ra doi cda nhiéu loai
thitc 4n dn lién khac nhu phd dn lién, bin an lién,
mié&n #n lién, chdo 4n lién... nhung vé cd bdn MAL
van 14 Iva chon phd bién hon ca.
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Mic di méi chi xuit hién & thi trudng Viét
Nam tif nhitng ndim dau thap nién 90 nhung ngay
nay, MAL khong con la thuc pham xa la v6i ngudi
tiéu dung khi nhu cau ngay cang ting cao trong
cdc tang 16p xa hoi. K& tir khi Viét Nam gia nhip
T8 chitc Thuong mai thé gidi (World Trade
Organiztion - WTO) d4 md ra nhiéu co hodi cho cdc
nganh nghé phit trién, trong d6 c6 nganh Thyc
phim va DS udng néi chung va nganh sin xuit
MAL néi riéng. Pidc biét, trdi qua cudc khing
hodng kinh t&€ thé€ gigi nim 2008, sdn lugng tiéu
thu MAL ctia Viét Nam hdu nhu khong bi dnh
hudng ma van ting déu qua cdc nim. Theo s6 liu
clia Hiép hdi Mi dn lién th€ gidi (WINA), tinh
riéng ndam 2022, san lugng MAL do thi trudng
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Viét Nam tiéu thu dat khodng 8,48 ty gbi, ti€p tuc
12 thi trudng ding thit 3 trén thé gidi chi sau Hong
Kong/Trung Qudc (45,07 ty gbi) va Indonesia
(14,26 ty g6i). Tuy nhién, nhu ciu tiéu thuy MAL
ctia ngudi Viét Nam trong nam 2022 da gidm nhe
so v8i ndm 2021 (san lugng ti€u thu nim 2021 la
8,56 ty g6i). (Nhat Khoi, 2023).

TP. H6 Chi Minh 12 mot trong nhitng thi trudng
16n nhit cd nudc v6i tdng dan s& gin 8,9 triéu
ngudi, tré, ning dong va c6 sic mua I6n nhat cd
nudc hi€n nay, lai tdp trung ddng hoc sinh, sinh
vién, cdng nhan nhit ca nudc (46 tudi tir 18-49 tudi
chi€m s6 lugng 16n nhat véi gin 4,9 triéu ngudi)
(Duy Tinh, 2023). Pay la ddi tugng khach hang chi
y&u va tiém ning tiéu thu MAL nén c6 thé thiy
du6i géc dd nha sdn xudt MAL, thi trudng TP. HO
Chi Minh Ia thi trutdng ti€m ning nhat, véi kha ning
thu dudc 19i nhuin cao nhat.

Véi sy ¢6 mit cia hang loat cdc thuong hiéu
MAL nhu Hao Hdo, Omachi, KoKoMi, Miliket...
véi mifc gia da dang tir tim thap d&n tAm cao, ngudi
tiéu dung Viét Nam n6i chung va ngudi dan TP. HH
Chi Minh néi riéng c6 rt nhiéu sy lua chon ddi véi
mit hang MAL. Tuy nhién, thi hi€u clia ngudi tiéu
ding & cac phan khic khéc nhau sé khdng gidng
nhau. Do vay, viéc nghién cttu cdc nhan t§ 4nh
huéng d&n hanh vi mua mit hang MAL clia ngudi
tiéu diing tai TP. H5 Chi Minh 1a diéu cin thi€t va
con khd méi mé. Do vay, bai viét nghién cttu “Céc
nhan t6 4nh hudng d&€n hanh vi mua mit haing mi in
lién clia ngudi tieu dung tai TP. HO Chi Minh”
nhim nhan biét thi hi€u va nhu cAu clia ngudi tiéu
diing, tir d6 dé xuit cdc gidi phdp marketing gitip
DN phit trién thuong hiéu MAL hgp v6i ngudi tiéu
diing va thiic diy doanh s& ctia DN.

2. Mo hinh va gia thuyét nghién citu

Dua vao cdc nghién cu c6 lién quan true day
cling muc tiéu ctia bai nghién cifu, tic gid dé xuat
md hinh nghién ctu nhu Hinh 1.

H1: Khong ¢6 mdi quan hé giita nhan t6 sin
pham va Hanh vi tiéu ding MAL.

H2: Khong c6 mdi quan hé gifta nhan to gid va
Hanh vi tiéu dung MAL.

Hinh 1: M6 hinh nghién cldu

Séan phdm H1

Gi ca H2 \
Phén phoi H3 ?

Xc tién H4

Hanh vi
mua hang

Nguon: Tdc gid dé xudt

H3: Khong c¢6 mdi quan hé giita nhan t& phan
phdi va Hanh vi tiéu ding MAL

H4: Khong c6 mdi quan hé giita nhin to xic tién
va Hanh vi tiéu dung MAL.

3. Phuong phap nghién citu

Bainghién ctu st dung cdc phuodng phép sau:

Phuong phap nghién citu tai ban: tim ki€m, tdng
hgp tai lidu tir sdch béo, tap chi chuyén nganh ti€p
thi, cdc vin ban luat, bdo cdo chuyén nganh, cic dé
tai nghién citu va Internert d€ danh gid, phan tich
phuc vu cho cong tac nghién ctru.

Phuong phép khao st thuc té:

+ Phuong phdp khédo sit bing bdng hdi: Khio
sdt trong pham vi nghién cdtu nhim thu thap su
ddnh gid clia d6i tugng dugc khdo sit tai TP. HO
Chi Minh v&é céc nhan (8 tic ddng d&€n hanh vi mua
mithang MAL cta ho.

+ Phuong phdp chon miu ngiu nhién: Mau
ngiu nhién dugc chon theo phuong phdp phi xdc
suat, trong d6 mdi phan ti clia miu 12 mdi ngudi
tai cdc dia di€m khao sit dudc liét ké trong pham
vi khong gian.

+ Phuong phdp thong ké todn hoc: Dt liu dudc
xtt 1y bing Excel va phain mém SPSS 16.0, sau d6
dit liéu trdi qua qu4 trinh xt 1y, tdng hop, phan tich,
ddnh gid gdm: thong ké md ta, loc dit liéu biing hé
s0 tin cAy Cronbach’s alpha, phan tich nhan t6 EFA,
hdi quy da bi€n dé 1am rd muc dich nghién ctu.

Ngoai ra, bén canh cic phuong phdp truyén
thong nhu thdng k&, so sanh, doi chi€u, phan tich...
tdc gid k€t hgp st dung v6i phuong phdp luan
Marketing hién dai, phuong phdp diéu tra x4 hoi
hoc, phuong phdp nghién cttu Case study.
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4. K&t qua nghién cifu

4.1. Kiém dinh thang do

PAu tién, tdc gid ti€n hanh ki€m dinh do tin
cdy ctia thang do d€ loc va loai bd nhitng bién
quan sdt khong c6 gid tri phuc vu nghién ctfu sdu
bing cdch tinh hé s6 tin cdy Cronbach’s alpha.
Tiéu chuidn chon thang do 14 khi né c¢6 dd tin cdy
Cronbach’s Alpha tir 0,6 trd 1én (Nunnally and
Bernstein, 1994). Tuy nhién, Cronbach’s Alpha
khong cho bi&t bi€n nio cin duge béd di va bi€n
nao can gitf lai, nén ta xét thém hé sd tuong quan
bi€n - tdng (item - total correlation) ctia cdc bién.
Cdc bi€n c6 hé s6 tuong quan bi€n - tdng nhd hon
0,3 s& dugc xem la “khdng tuong quan tot vdi
thang do chung” nén s€ bi loai bd. Ngoai ra,
nhiéu nha nghién citu ddng y ring Cronbach’s
Alpha tir 0,8 trd 1én d&€n gan 1 thi thang do ludng
13 t6t, tir 0,7 d€n gan 0,8 12 st dung dugc (Hoang
& Chu, 2008).

T4c gia ti€n hanh tinh hé s6 Alpha 1an thi nhat
cho 25 bién doc 1ap. K&t qua Alpha dat 0,837 va c6
4 bi€n c6 tuong quan bi€n - tong < 0,3, tic 1a khong
dat yéu cau gdém: spl - Mau s¢i mi A bit mit
(0,242), sp2 - Sdi mi A mém vira phdi (0,129), gia3
- A c6 nhiéu mtc gid khac nhau tai cic dia di€m
kh4c nhau nén tdi c6 nhiéu lya chon véi gid tot nhat
(0,269), gia5 - Toi dudc hudng chi€t khau vu dai khi
mua A v6i s lugng 16n (0,227). Téc gia ti€n hanh
loai 4 bi€n nay va tinh lai Alpha 1an thit hai véi 21
bién con lai, k&t qui Alpha dat 0,842 va khong c6
bi€n nao c6 hé s6 tuong quan bién - tdng < 0,3. Gia
tri Alpha nhu vay 1a kha cao, ching t6 cac thang do
ludng nay khd t6t va c thé st dung d€ chay mo
hinh phan tich.

Nhu vay, sau khi kiém dinh do tin cdy ctia thang
do biing hé s& Cronbach’s Alpha, dif liéu dugc xem
la da da “sach” va chi con 21 bi€n dudc tiép tuc dua
vao phan tich nhan t6 khdm pha & budc ti€p theo.

4.2. Phén tich nhéan t6’khdm phd EFA

Toan bd 21 bién dugc dua vao phan tich nhan 8.
Tuy nhién, c6 4 nhan t6 khdng dap Ging hé sd tai <
0,5 nén bi loai bd khdi phan tich, gom: sp4 - Ban
be/ngudi thin/ddng nghiép clia tdi thudng mua A;
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sp8 - Han st dung ctia A dai; xt3 - TVC ctia A ¢6
ndi dung hap din, thu hdt; xt4 - O ndi ban, t0i 6 thé
diing thtr sin phdm A. Chay lai phan tich sau khi
loai 4 nhan t6, k&t qué cho thay K&t qua tri s6 KMO
= 0,832 > 0,6; kiém dinh Bartlett c6 sig = 0,000
chiing t4 dit liéu phu hgp véi phan tich nay. C6 5
nhan t& dugc rit trich vdi tdng phuong sai trich dat
58,322% va tit ca cdc bién déu c6 hé sd tii nhan t&
dat yéu ciu (> 0,5). Nhu vay, ta rit trich dugc 5
nhan t6 vdi 17 bi€n quan sat.

Sau khi phén tich nhan t0, tic gid ti€n hanh
ki€ém dinh lai do tin cdy ctia thang do theo 5 nhan t&
mdi hinh thanh. (Bdng 1)

Bdng 1. Hé s& Cronbach’s Alpha
cla tling nhan té

Nhan to Cronbach’s Aplha
San pham (F1) 0,695
Tién ich (F2) 0,736
Gia (F3) 0,753
Xuc tién (F4) 0,646
Phan phéi (F5) 0,641

Nguédn: Két qud tiv SPSS

Bang 1 cho thdy cdc nhin t6 mdi déu co
Cronbach’s Alpha > 0,6 va khong c6 bi€n nao c6 hé
sO tuong quan bi€n - tdng < 0,3. Do vay, thang do c6
thé st dung dugc va di do tin ciy. Pdng thdi, so v6i
md hinh dé xuit ban dau thi xuit hién thém nhan t&
Tién ich nén tdc gid bd sung thém gid thi€t HS:
Khong c¢6 mdi lién hé giita nhan t6 Tién ich va
Hanh vi ti€u dung MAL.

4.3. Kiém dinh moi quan hé giita cdc nhdn to
tac dong va hanh vi tiéu ding mdt hang mi dn lién
tai TP. Ho Chi Minh

Mb hinh hdi quy da bi€n vé hanh vi tiéu ding
mit hang MAL tai TP. H6 Chi Minh c6 dang nhu
sau:

hanhvi=BI*F1 + B2*F2 + B3*F3

+ B4*F4 + B5%F5

Trong d6: hanhvi la Hanh vi tiéu dung mét hang

MAL; Bi 1a hé s6 hoi quy riéng phan (i=1, 5).
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K&t qua hdi quy ctia md hinh cho thdy gid tri
R2 = 0,705 va R? hiéu chinh = 0,694 1a kha cao.
Diéu nay c6 nghia 1a do phit hgp ctia mo hinh 1a
69,4% hay n6i cach khac, nhitng nhan td dudc dua
vao trong md hinh c6 thé giai thich dudc 69,4% su
bi€n thién ctia hanh vi tiéu dung mit hang MAL.

Tuy nhién, sy pht hgp 69,4% néi trén chi ding
vdi dit liéu miu nén cin dung ki€m dinh F & bang
phan tich ANOVA @€ ki€m dinh d6 phii hdp cia
md hinh, tir d6 ¢ thé suy dién cho tdng thé. K&t
qua phan tich ANOVA cho thiy kiém dinh F =
109,982 véi mitc y nghia sig. = 0,000 < 0,05 nén ta
an toan bac bé gia thuyét Ho: Bl =B2=B3=B4 =
B5 = 0 va k&t luain mo hinh hdi quy 14 hoan toan
phil hdp véi tdng thé v6i mitc y nghia 5%.

K&t qua phan tich hdi quy cho thdy, trong s&
céc bi€n doc 1ap dua vao mo hinh, bi€n c6 mifc y

nghia (Sig.) 16n hon mic ¥ nghia 5% gdém F2 (Sig.
= 0,086), titc 1a khong c6 y nghia thong ké véi
mic ¥ nghia 5% nén c4c bi€n nay bi loai ra khdi
mo hinh, con lai cdc bi€n khdc ¢c6 mic y nghia
Sig. khd nhd tir 0,000 d&n 0,035 (< 0,05) nén dudc
gilt lai mo6 hinh. Tdc gid ti€n hanh dua cdc bién
con lai vao hdi quy 1an thit hai. K&t qua dudc thé
hién & cdc Bing 2, 3, 4.

Béng 2 cho thdy R? hiéu chinh = 0,691, nghia la
st bi€n thién ctia bi€n phu thudc Hanh vi tiéu
duing mit MAL dugc gidi thich bdi cdc bi€n doc
lap & mic 69,1%. Pay 1a con s kha 6n, ching té
céc bi€n doc 1ap gidi thich kh4 t6t cho bién phu
thudc. Ngodi ra, v4i gid tri hé s6 Durbin-Watson =
1,915, trong khodng chdp nhin nén gid thuyét
khong c6 ty tuong quan.

Hon nita, nhin vao Bang 3, k&t qua kiém dinh F

BAng 2. K&t qud héi quy clia mé hinh

R R? R2hiéu chinh Do léch chuan clia udc lugng Durbin-Watson
0,814 0,702 0,691 0,47915 1,915
Ngudn: Két qud tir SPSS
Bdng 3. K&t qud ki€ém dinh ANOVA
Téng binh phuong df Binh phuong trung binh F Sig.
Hai quy 89,774 6 14,962 131,246 0,000
Phan du 24,054 211 0,114
Téng 113,828 217
Ngudn: Két qud tix SPSS
BAng 4. K&t qud phén tich héi quy
Hé s6 chua chudn héa Hé s6 chuan héa _ Tuong quan chudi
B Do léch chuan Beta t - Tolerance VIF
(Hangsd) | 0,194 0,204 2,823 0,000
F1 0,169 0,041 0,169 4,092 0,000 0,786 1,259
F3 0,217 0,030 0,204 7,158 0,000 0,793 1,260
F4 0,472 0,035 0,501 13,666 0,001 0,766 1,305
F5 0,130 0,040 0,126 3,268 0,001 0,709 1,307

Nguén: Két qud tir SPSS
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ciing cho thd'y miic ¥ nghia Sig. = 0,000 < 0,05 nén
c¢6 thé k&t luAn mo hinh hdi quy 13 hoan toan phu
hgp v6i tong thé & miic y nghia 5%.

DPdng thdi, k&t qua tir Bang 4 cho thAy md hinh
khong xdy ra hién tugng da cong tuyén do hé s
chdp nhian déu 16n hon 0,1 va hé s6 phéng dai
phuong sai (VIF) clia cdc bién déu nhd hon 10
(Stevens, 2009). Cu thé, gia tri clia cic hé s6 chap
nhin kh4 cao, bién thién tir 0,701 dén 0,897, VIF
bién thién tir 1,259 dén 1,334, do vay céc bién ddc
1ap c6 thé xem 12 doc 1ap vdi nhau, thda méan gia
thi€t ctia mo hinh hdi quy.

Bén canh d6, k&t qua phan tich cho thd'y mifc ¥
nghia (Sig.) clia cdc bi€n doc lap déu nhd hon
0,05. Do vay, ta k&t luan tap hgp cdc bién ddc lap
sau khi da loai bé bi€n thira déu c6 y nghia thdng
ké trong md hinh hdi quy 14n thit hai, hay cdc bi€n
doc 1ap trén déu c6 tdc dong d&€n hanh vi ngudi
ti€éu dung MAL.

Phuong trinh hdi quy vé hanh vi tiéu diing mit
hang MAL tai TP. H5 Chi Minh c6 dang nhu sau:

hanhvi = 0,169%F1 +0,217+F3

+0,472%F4 + 0,130%F5

Thi ty tAm quan trong cla tirng nhin t&
phu thudc va gid tri tuyét ddi clia hé s6 Beta.
Nhan t6 ¢6 hé s6 Beta cang 16n thi mifc do tdc
dong dé&n hanh vi tiéu dung cang 16n. Cu thé,
hanh vi tiéu ding MAL tai TP. H6 Chi Minh chiu
tic dong 1an lugt theo mic dd gidm din 1a: F4
(Beta = 0,472), F3 (Beta = 0,217), F1 (Beta =
0,169), F5 (Beat =0,130).

Tir k&t qua hdi quy & trén, tic gid c6 di cd s§ dé
dua ra nhitng k&t luan cho nhitng gid thi€t clia md
hinh nhu sau:

Béc bd gia thi€t H1: Khdng c6 mdi quan hé gifta
yéu t& san pham va Hanh vi ngudi tiéu dung mit
hang MAL vi Sig. =0,000 < 0,05.

Béc bd gia thi€t H2: Khdng c6 mdi quan hé gifta
yé&u t6 gia va Hanh vi ngudi tiéu ding mit hang
MAL vi Sig. =0,000 < 0,05.

Béc b gid thiet H3: Khong c6 moi quan hé giita
y&u t6 phan phdi va Hanh vi ngudi tiéu ding mit
hang MAL vi Sig. =0,001 <0,05.
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Béc bd gia thi€t H4: Khdng c6 mdi quan hé giita
y&u td xtc tién va Hanh vi ngudi tiéu ding mit
hang MAL vi Sig. = 0,001 <0,05.

Chap nhan gid thi€t H5: Khdng c6 mdi quan hé
gitta y&€u t6 Sy tién 1di va dich vu va Hanh vi
ngudi tiéu ding mit hang MAL. Tuy nhién, y&u
t0 nay da dugc loai khéi mo hinh hodi quy 14an thit
hai, vi mifc ¥ nghia trong mo6 hinh quy 1in diu l1a
Sig.=0,086 > 0,05.

5. Giai phap nhim hoan thién chi€n lugec
marketing ciia cic DN san xuat mi in lién tai thi
trudng TP. H6 Chi Minh

Nhiim ting doanh sd tiéu thu, cic DN cin tim
hi€u va nim bit dé€ diéu chinh cdc chinh sich
marketing sao cho phti hgp. Do vdy, nhém tic gia
dé xuat cdc gidi phap sau day:

5.1. Gidi phdp vé sdn phdm

Thit nhdt, vé huong vi: DN nén tiéfp tuc tim cach
da dang héa san phiam, cho ra ddi nhitng huong vi
mdi, vi nhu cAu va thi hi€u clia ngudi tiéu diing
khong gidi han. Tuy nhién, huong vi cAn c¢6 do tinh
t€ va phit hdp v6i khiu vi dia phuong ctia ngudi dan
TP. H6 Chi Minh. Pong thdi, DN cin chi trong van
dé thanh phan ty nhién trong huong vi nhiéu hon,
nhu: gia ting ty 1& cia nguyén liéu “that” tao mui
vi dac trung, gia ting ty 1& rau ci qué trong thanh
phan huong vi.

Thit hai, vé mdu ma bao bi: Cac DN nén tim
céch d6i méi bd nhan dién cia minh trén bao bi san
phim. P&i véi logo cdc thuong higu 16n nhu Vina
Acecook, Masan, Vifon,... d@ quen thudc v6i ngudi
tiéu ding, nhung logo trén bao bi nhd, nén hiu nhu
ngudi tieu dung bi€t dén thuong hiéu mi nhung
khong biét né thudc cong ty nao, d6 1a chua ké dén
mau sic cac logo thudng chon nhitng mau 4m néng
nhu d4, ving, cam, kh4 tuong ddng v6i mau nén
clia bao bi, nén logo DN ciing khong ndi bat 1én
dudc. Ngoai ra, DN nén tim c4ch cai tié€n hinh 4nh
cho sit v6i thyc t&€ hon ma van trong bit mit dé
khéch hang tin tudng hon vao chat lugng san pham,
ddng thdi trén bao bi can thé hién diy di nhitng
thong tin cho thdy sdn phdm Ia tSt va an toan cho
sttc khde nhu: thanh phin nguyén liéu, gia tri dinh
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dudng, ngudn gbc xuit xit, han st dung,... Bén canh
d6, DN nén cdi ti€n ting kich thudc cia mot g6i mi
so v6i hién nay d€ phit hgp hon v6i nhu cau thi
trudng. Hon nira, tuy tirng phan khtc thi trudng ma
bao bi cling cin dugc thiét k& cho phit hgp. Pic
biét, DN cin chi trong hon viéc ding ky bdo ho doc
quyén thuong hiéu va kiéu dang cong nghiép.

Thit ba, vé chdt lugng: Cac DN san xuat MAL
cAn chii trong du tu ning cao chit lugng sdn phim
clia minh nhiéu hon nita. Can c&i ti€n quy trinh sdn
xuat ch& bién, diu tw nhap khdu diy chuyén cong
nghé tir nhitng quéc gia phét trién va minh bach héa
quy trinh s&n xuat.

5.2. Gidi phdp vé gid

Thit nhdt, vé cdt gidm chi phi: D€ tranh nhitng
chi phi phat sinh khong ding c6, lam gia ting gia
thanh sdn phim cao hon gi4 tri thyc ctia n6, DN
nén 4p dung phuong phdp sdn xuit tinh gon (lean
manufacturing). Theo d6, DN can trdi qua quy
trinh 5 giai doan “lean Six sigma”, gdbm: Xdc dinh
(Define), Dbo ludng Phan tich
(Analysis), Cai ti€n (Improve) va Kiém soét
(Control). Mdi giai doan dugc x4c dinh nhitng hoat
dong cu thé phai thuc hién biing hé théng cic cong
cu thich hdp. Cu thé, diu tién DN cin xdc dinh
muc tiéu mong dgi thong qua viéc cai ti€n, sau d6
trén ¢o sd thu thap va phan tich dir liéu hoat dong
dé danh gid ning luc sdn xudt dang & dau, phan
tich nguyén nhan dnh hudng va xac dinh cdc giai
phdp céi ti€n. Cudi cling, DN cn theo ddi va ddnh

(Measure),

gid k&t qud, duy tri va m& rong cho toan bd hé
thdng sin xuat.

Thit hai, vé chién lugc dinh gid: K&t hdp véi
chién lugc vé& san pham di néu 1a DN nén manh
dan diu tr cho ra ddi nhitng thuong hiéu c6 chat
lugng, day chuyén sdn xudt hién dai, tot cho sic
khde, thanh phan dinh dudng diy dd, bd sung
nhitng huong vi méi la va thém thanh phin rau ct
qua thi DN hoan toan c6 thé dinh mic gid cao tuong
xting cho sdn pham.

5.3. Gidi phdp vé phin phoi

Thit nhdt, ddi véi siéu thi: cac DN can gilt mdi
quan hé t6t dep v6i cdc siéu thi, dic biét 1a cdc

si€u thi I6n nhu BigC, Co.op mart, Lotte Mart,
Metro,... DN ¢6 thé ting cdc mic chi€t khau vu dii
cho cdc siéu thi 16n, thda thuan vdi siéu thi vé viéc
s&n phdm ctia minh dugc b tri nim & khu vuc dé
nhin thi'y, ngang tAim mit ngudi tiéu ding va ho
d& dang 14y thay vi phdi cdi ngudi hay gio tay cao
dé 14y san pham.

Thit hai, d6i v6i hé thdng cira hang tién 1gi: DN
nén ddy manh hon nita trong viéc xay dung hoic
lién k&t v6i nhitng ctra hang tién ich.

Thit ba, d6i v6i cac clra hang tap héa: Cdc DN
cAn thudng xuyén theo doi, duy tri va lién hé véi
cdc clra hang d€ nim dugc tinh hinh tiéu thu va thi
hi€u ngudi tieu dung.

Thit ti, nha san xudt va nha phan phdi nén diu
tu xAy dung hé thdng phan phdi ty dong d& phuc vu
ngudi tieu ding mot c4ch t6i da moi lic, moi thdi
di€m va it phu thudc vao nhan & con ngudi. Viéc
Iya chon dia di€ém lip dit may ban tw dong nén &
cdc ndi cong cOng, c6 dong ngudi tiéu dung tryc
ti€p va ngudi tiéu ding tiém ning.

Thit ndim, vé dich vu van chuyén, giao hang. DN
c6 thé ky hop ddng giao hang v6i cdc kénh phan
phdi ban 18 nhiéu mit hiang nhu c4c siéu thi 16n @&
céc siéu thi nay thyc hién viéc giao hang.

5.4. Gidi phdp vé xiic tién

Thit nhdt, vé cdc chuong trinh khuyén mai: Cic
DN sin xudt MAL nén da dang héa hinh thic
khuy&n mii d€ khuyé&n khich va thu hit sy chid y
clia ngudi tiéu duing vao thuong hiéu ctia minh. Nha
san xuat c6 thé lién k&t v6i cac kénh phan phdi dé
tao tao ra cdc chuong trinh khuy&n mai t6t hon va
quéng bao cho thuong hiéu ctia minh.

Cé4c DN ciing nén da dang hon cdc hoat dong
tring thudng cia minh.

Thit hai, vé qudng cdo: Cdc nha sin xuit nén
ting mdc dd phiu s6ng thuong hiéu ctia minh trén
tAt ca cdc kénh tir quing cdo trén TV, bdo dién tt,
tap chi, banner,... Bén canh viéc dau tu vao cdc
kénh quing cdo, DN ciing cAn luu y d&n thdi diém
ti€n hanh cdc chi€n dich quing cdo va ndi dung
quang cdo.

Thit ba, vé quan hé cong chiing: Chién lugc
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“marketing dua trén su s¢ hai” 1a hinh thitc st dung
ndi sg hii clia ngudi tiéu diing d€ ban hang. Hinh
thitc ndy ¢6 khd nhiéu ludng y ki€n trdi chiéu va
thyc t& ciling ki€m chitng cho thiy tinh hai mit ctia
n6. O Viet Nam, hinh thitc nay da phin st dung cdc
khéng dinh d9 an toan ctia sdn phdm va “de doa”
vé hau qud ddng s¢ néu ngudi tiéu diing mua san
pham khéc.

V& hinh thifc tai trg, cic DN c¢6 thé xay dung
hinh anh thuong hiéu ctia minh ti nhitng hoat dong
tai trg cho cdc quy hoc bdng, quy tinh thuong,
chuong trinh ti thién... nhim gén k&t hoat dong kinh
doanh véi trach nhiém xa hoi, tao hinh dnh dep
trong 1ong ngudi tiéu dung, tir d6 khuyé&n khich
ngudi tiéu diing mua nhiéu hon ciing nhu 13 mot
cdch dé ho gép phan gitip ich cho xa hdi. Hinh thic
tai trg thit hai ma DN c6 tiém lyc manh c6 thé quan
tAm 12 tai trg cho cdc sy kién, chuong trinh thuc t&
thu hiit nhiéu ngudi xem.

Hinh thitc tdi trg thit ba hAu nhu chua c6 thuong
hiéu mi nio 4p dung nhung c6 thé phat huy hiéu
qud, do 1a tai trg thong qua ciac kénh video trén
mang xi hdi nhu Youtube. DN c6 thé ky hgp dong
v6i cdc nhom, cdc cd nhan nay dé tao ra cdc video
mang tinh thuong mai dugi dang phim ngén, hoic
vlog 16ng ghép thuong hiéu minh vio. Cich lam
nay khi€n ngudi tiéu ding dude cdm thdy dudc gidi
tri ma hinh anh thuong hiéu di vao tAm tri ho mot
cach tu nhién.

V& hinh thiic ting cudng tuong tic v6i khach
hang, DN c6 thé tuong tic thong qua cic mang xa
hoi nhu Facebook, Twitter,... b3i cic mang xa hoi
ndy thu hiit hAu hét cac thinh phan trong xi hoi ké
cd nhitng ngudi 16n tudi. Tuy nhién, cich thic

TAI LIEU THAM KHAO:

Tiéng Viét

tuong tic nhu th€ nao thi vin chua c¢6 nhiéu DN
thyc hién hiéu qui. Hon nifa, tiy tirng do tudi cia
khach hang ma cédch thic tuong tic lai khic nhau,
chang han v6i nhém khach hang tré thi tuong tic
qua cdc game truc tuy&n 12 mot cdch lam don gian,
it ton kém ma lai hiéu qua.

V& hinh anh dai dién, DN c6 thé mdi ngudi ndi
tiéng dé€ dai dién cho hinh 4nh thuong hiéu cia
minh. B&i nhitng ngudi ndi ti€ng c6 anh hudng nhit
dinh dén khén gié ctia ho. Do vy, DN nén tin dung
hinh thiic ndy d& ning cao hinh 4nh ctia minh d6i
v&i khdch hang. Ngoai viéc tham gia vao cdc TVC,
ngudi dai dién c6 thé gidp ning cao hinh 4nh
thuong hiéu bing cdc chia sé trén mang xa hoi
Facebook, Twitter,... Viéc lua chon ngudi dai dién
ciing 12 diéu ma cic thuong hiéu cin luu y, d6 1a
hinh 4nh clia ngudi d6 c¢6 phlt hgp véi chién dich
marketing cia cong ty hay khong.

6. K&t luan

K&t qud nghién cttu gidi quyét dudc nhitng van
dé sau: dé xuat mo hinh cdc nhin td 4nh hudng dén
hanh vi mua cla ngudi tiéu dung ddi v6i mit hang
MAL tai TP. H6 Chi Minh; ki€m dinh dudc mdi
quan hé giita nhitng nhin t6 v6i hanh vi cla ngudi
tieu duing MAL,; duva ra cdc giai phdp cho cdc DN
san xudt MAL dé hoan thién chién lugc marketing.

Mic du da rat nd luc va c6 gdng nhung do gidi
han vé ngudn Iyc va thdi gian, nén bén canh nhitng
diém dat dudc, bai vi€t nghién citu con ton tai mot
s6 han ch& nhu: mAu nghién cifu vin con nhd,
nhung nhin chung vin ddm bdo do tin cdy clia mo
hinh nghién cdu, viéc khdo sit ngudi tiéu dung chi
mdi tp trung § mot s6 quan, chura bao quat dudc tat
ca cdc quan ctia TP. HO Chi Minh m
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ABSTRACT:

This study explores the factors affecting the buying behavior of consumers in Ho Chi Minh
City towards instant noodles. The study finds that there are four factors affecting buying behavior
toward instant noodles. These factors, listed in the descending order of impacing level, are
promotion (Beta = 0.472), price (Beta = 0.217), product (Beta = 0.169), and distribution (Beat =
0.130). Based on the study’s findings, four corresponding groups of solutions are proposed to help
instant noodles manufacturers improve their marketing activities to meet the needs of consumers
in Ho Chi Minh City.

Keywords: instant noodles, consumers, purchasing behavior, influencing factors, Ho Chi
Minh City.
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